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The 1989 Survey on Scrvice Industries of Japan was conducted

in July 1989. This survey was the firsl survey covering service

industries in”Japan. The survey was newly designaied statistical

survey (designated statislics no. 417> bhased on ihe Slatistics Law

This paper shows the outline of the 1989 Survey on Service

Industries.

1

2

Purpose of the Survey

The survey aimed at ohtaining data on lhe disbribution of
Lhe establishments engaged I1n service industries by kind of
business, the number of persons employed, elc. in order to
provide basic data for planning nalional and Jocal policies and
informations to private seclor users, covering the legal
organization, the number of persons employed, gross value al all

sales and payments, elc.

Daie uf lhe Survey

The survey was laken as of 1 July 1989, The informaiion
collected from the establishments referred to the same dale,
except for the figures referring to a period, such as gross
value of all sales and paymenls, clc.. which referred lo the
gne-year period preceding the survey date {or preceding account
year nearesl Lo ithe survey date}. In the casc of new
gstablishmenls whose business activily had not passed anec year
by the time of survey date, the relerence period was from the

start of their business aclivity to June 1984.



3 _ Coverage of the Survey
The survey covered alti the establishmenls in the private
sector classified as service industries under the Standard
Industrial Classilication for Japan (JSIC - the Adminisiration
and Management Agency Nolice No.2. 10 January 1984), cxcluding

domestic services, hospitals and e¢linics, schools and

kindergartens.

A _Lstablishmenls enumerated in the survey

The sample size of the survey was about 500,000
establishments chosen from those under the coverape of {he
survey in the fallowing manner,

(1) All the establishments with 10 employvees or more regislered
on the Establishment Dircclory based on the 1986 Eslablishment
Census.

(23 For the cstablishments with less than 10 cmployees al the
time of 1986 FEstablishmentl Census and the newly-formed
establisbwenls since the census, an area sampling was drawn:
Dut of 207 000 enumeration disfricts. aboul 35, 000 sample
enumeration dislricls were selected. Within each enumeration
districl all the cslablishmenis were enumerated.

(3) The establishments which were schedsled Lo be investigaled
in lhe 198Y Survey of Selected Service lndustries (taken
yeariy in November by the Ministry of Interpnational Trade and
Industry) were excloded from Lhe sample. In the tabulation of
the 19889 Survey on Service Indusiries, however, the results of

the 1889 Survey of Lhe Selecied Serviee Indugstries were

marged.



5 Survey items
(13 Name of cstablishmenl
{2) Location of establishment
(3) Legal organization
(4)  Amount ;f capilal or funds
(/) Whelher head or branch offtce
(6) Ycar of opening business at the lucation
(7Y Forms of the opening
(8) Number of persons engaged
(9) Grass value of all sales and payments
a Gruss value of all sales
h Kind of business activilies and share of sales value by
kind vl business aciivilies
¢ Sharc of services rendered by type of clients
d Total sataries paid
¢ Amounl of capital invesimenl
(10) Business hours
(L1) Reguiar holidays

(12) Busiest day of a week and busiest month of a year



6  Method of the Survey

The survey was conducted through the Tollowing channel;
Management and Coordination Agency - Prelcclural governments -
Munictpalilies - Enumerators - Establishments.

Enumnratiﬁn was completed in the [ollowing methad.

{1) The enumerators delivered gueslionnaires to tLhe
establishments:
{2) The establishments filled up the yucstionnaires;

{3} The enumeralors collected the filled-in questivunaires.

T Tabulation

The labulation was carried vui at the Statistics lenler,
Managcment and Coordination Agency with Lhe use of electiranic

computers,

8 Summpary Kesulls
The hasic results of the survey were released in July 1831

Summarized resulls of the swrvey are as follows.

(1) Number ol eslablishments and persons involved

The lotlal number of service industry establishmenls was
1,336, 000. Among thosc, prolil service industries were 1,081,000
and non-prolil service industries were 245,000, Beauty pariaors
had thc largesl number of establishmenis (158, 000). After lhal
came barbershops (125, 000). ordinary laundries (93,0003, hutels
(69, 000, and religious cstablishments of buddhism (63, 000).



The total number of persons engaged in service industry
pstablishmenls was B, 406,000, 4,834,000 males and 3,739, 000
Cemales. Among those, profit service industries had 6, 825, GO0
and non-profit service induslries had 1.671,000. The largest
numbers of ﬁersons were employed by hotels (731,000). Afler
that came building mainlenance services (506, 0007, agriculture,
forestry and marine cooperative assosiations (425,000), and

beauly parlors (389, 000).

The number of persoms engaged per establishmeni averaged
6.4. The targesti averages werp Tound in bicyele, horse,
motorcar and motorboat race truck operations (583.9). After
(hat came public radiv and television broadcasting (158.2),
research institules of natural sciences (78.7), golf courses

(73.93, and private radio and television broadcasting (63.0).

{2) Sales and Current cxpenses

Total sales per year uvf servicce industries were 119, 312
billion yen; sales of prolil service industries were 80, 748
hijlian yen and non-profit service industries were 38,563
billion yen. Among profit service industiries, "pachinke” parlors
had the lTargest sales (15,2701 billion yen). After that came
advertising (7,175 billion yen), hotels (5,817 billion ven),
industrial vquipment and machinery rental (3,854 billion ycn),
and engineering and architeclural services (3,814 biltlion ven).
Among non-prolit service industries, ilhe largest sales werc by
agriculture, forestry and marinc cooperafive assosialions

(19,362 billion yen), and social insurance organizations (7. 209

billion yen).



Sales per establishment averaged 74 million yen in profit
serviee indusiries, and 157 million ven in non-prafil service
industiries. Among nrofil service industiries, hicycle, huorse,
motorcar and meterboat race iruck operalions had the largest
cales averaging 28. 018 million yen per establishment. After Lhat
came olfice machinery rental (7,223 million yen). public radio
and Lelevision broadcasling (3.524 million yen}, and private
radio and television broadeasling (9. 963 willion yen). Among
son-profit scrvice industries, social insurance grganizativn had

{he largest sales averaging 4,640 million yep per

estab!ishmenl.

Sales per person engaped were 12 million yven in profit
sorvice indusiries, and 23 miilion yen in non-profit service
indusirics. Amoug profit service industries, ollice machiacry
rental had the largesi figure of iG8 million yen per porson
cngaged. After thal came gencral goods renlal and leasing €115
million yen), “pachinka” parlors (GY million yen), private
radio and lclevision broadeasting (52 million yen), and
adverlising (50 million yen). Among non-profil service
industries, social iasurance organizalion had ihe largesl sales

of 240 million yen per persoh enpaged,



The difference belween sales and current expenses was 18, 157

billian ven in profit service indusiries. or 22.5% of lotal

sales.

The differ;nce per establishment averaged 17T willien yer in
orolit service industries. Office machinery rental had the
largesl difference of 2,340 million yen per establishment.
Afler thal came bicycle, horse, motorcar and motorboal race
truck operations (792 million yuul, general goods rental and
leasing (422 miflion yen), and private radio and felevisiun

broadcasting (408 millian yen).

{3) Wages and salarics

Annual salarics per employee averaged 2.58 miilion yen in
profit service industries, and 3.09 million yen 1n non-orofit
service industries. Among profit service indusiries, the highest
average salaries were in private radio and television
hroadeasting (8 62 million yen) and public radio and television
broadcasting (8. 101 miliion yen). After Lhosc came oflice
machioery rental ¢B.16 miilion yen), unews syndicatcs (5, 85
million yeu), and advertising ¢4.42 million yen). Among noo-
orafit service industries, research institutes ol natural
seiences (5.924 million yen) and social insuranse organizations

(4.85 million yen) had the highesl average salarics.



(4} Rusiness hours and regular holidays

The survey asked aboul business hours and regular holidays
of establishmenis whose sales ratio of personal service was 30%
ar more. B

It was fnuna ihal 84.6% of the establishments surveyed had
fived business hours, and the mosl common husiness day lcngth
was 10-12 hours (33.5%).

The percenlage of the psiablishments having regular holidays
was 73.5% and 69.6% had regular holidays every week, 3% 8% on
Sunday., %5.1% an Monday. 15.1% on Tuesday, 6.1!% on Saturday.

ste. (multiple answers)



